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Competition Promises To:

Initiate customer education and customer
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Competition Promises To:

Initiate customer education and customer choice

Ed t d t    ffi i t Educated customers are more efficient consumers

Salt River Project “pre-pay” has been a big success with 
high customer satisfaction and energy savingsg gy g

PUCT’s “Power To Choose” website provides information on 
electricity choice

REP  h   i ti  t  d t  t  h  ill b  REPs have an incentive to educate customers who will buy 
their products

When given a choice consumers elect to exercise When given a choice consumers elect to exercise 
it—this has been the case in Texas





Customers Are Choosing

Customers who have 
switched to another REP 
or to another product 
from the affiliated REP

Source: AECT Website



Questions For Making an Questions For Making an 
Informed Choice :

What generation source do you want?

What type of contract are you looking for?

Wh t i    illi  t  ?What price are you willing to pay?

What kind of risk are you willing to 
assume?

How much energy do you want to use or How much energy do you want to use or 
conserve? Source: Former PUCT Commissioner Julie 

Parsley



Competition Promises To:

Innovate new product offerings and energy
efficiency programsefficiency programs

Made possible by advanced meters

Examples of innovative products:

Fixed price

Variable price

Renewable generation

Energy efficiency products offered by REPs gy y p y
and TDSPs through third-party vendors





More Competitors & More Products

Residential Customer Choice
by TDSP Area
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Advanced Meters Promote Innovation

Encourage new product offerings by 
REPs  such as in home monitorsREPs, such as in-home monitors

Promote demand response and 
energy efficiency

Allow faster service connections, Allow faster service connections, 
disconnections, and meter readings

Provide readily available Provide readily-available 
information about market 
conditions and system reliability to conditions and system reliability to 
market participants



Competition Promises To:

Incent investment in infrastructure

Investment since the opening of retail and 
wholesale markets: $20-25 Billion!

Increased investment in generation sources 
other than natural gas, such as wind and 
coal, with nuclear also under consideration 
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