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Competition Promises To:

Initiate customer education and customer
choice

Innovate new product offerings and energy
efficiency programs

Incent investment in infrastructure




Competition Promises To:

Initiate customer education and customer choice

» Educated customers are more efficient consumers

« Salt River Project “pre-pay” has been a big success with
high customer satisfaction and energy savings

= PUCT’s “Power To Choose” website provides information on
electricity choice

« REPs have an incentive to educate customers who will buy
their products

= When given a choice consumers elect to exercise
Iit—this has been the case In Texas



Migration from Native Affiliate REP

% of Load ! % of ESI IDs

at at at
11-30-08 11-30-08 11-30-07
Residential 46% 44% 41%
Small Non-Residential 76% 50% 44%,

Large Non-Residential 73% 75% 71%

1- Percent of Deregulated (Non-NOIE) ESI IDs and Load. Usage based on monthly
settlement results.

‘__..-d"—--.._
ERCOT | 20 anuary 200 ERCOT Putlic




Customers Are Choosing

Residential Electric Choice in ERCOT

Customers who have
switched to another REP
or to another product
from the affiliated REP

Q22002 ||
Q32004 | |

Q4 2004 |

Jan. 1, 2007: Price-to-beat
no longer in effect

Jan. 1, 2005: Incumbent REPs allowed to

offer other products in addition to the price-
to-beat if 40% of residential customers

have already switched,

Source: AECT Website




Ruestions For Making an
informed Cholce

What generation source do you want?
What type of contract are you looking for?
What price are you willing to pay?

What kind of risk are you willing to
assume?

How much energy do you want to use or
CO n Se rve ? S;);Jrce: Former PUCT Commissioner Julie




Competition Promises To:

Innovate new product offerings and energy
efficiency programs

» Made possible by advanced meters

= Examples of innovative products:

- Fixed price
« Variable price

- Renewable generation

* Energy efficiency products offered by REPs
and TDSPs through third-party vendors



Load Zone Price Data

Total Load Weighted Average Price ($/MWH)*
[MCPE weighted by Total Zonal Load]

Dec Nov Oct Sep Aug July June May Apr Mar Feb Jan
LOAD ZONE 2008 2006 2008 2008 2008 2008 2008 2008 2008 2008 2008 2008
South $43.50 F41.11 55519 54677 58847 F97.86 5147.24 F171.0% FBIGS H64.34 FE3I2Z6 F60.24
North $43.93 340859 54598 34538 8919 $97.08 3104.37 58641 37492 $H69E4  $59.05 56231
Houston 54309 34088 3556.01 34861 §8840 39730 312948 515276 H100.00 %6819 S$60.06 S60.18
West $25.60 $3462 34116 54372 584592 59088 $62.22 55501 5$5859 §$3852 355684 55204

Dec Nov Oct Sep Aug July June May Apr Mar Feb Jan
LOAD ZONE 2007 2007 2007 2007 2007 2007 2007 2007 2007 2007 2007 2007
South $51.87 S$5046 S4979% 56799 56074 $50.78 5§58.71 S5790 55971 $5615 35437 553.13
Morth $52.18 34856 355114 56791 §H60.35 F52.F1 E53.60 S5585 5H5788F §56.29 55454 552487
Houston $51.27 352559 55478 6730 $61.24 35151 35975 SB6007 F61.76 $56.02 5F53.83 55207
West $52.89 3F4215 54853 364386 F5790 F52.09 558.34 55502 55531 55545 55484 55275

*‘Represents the average price for loads within the zone
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More Competitors & More Products

Residential Customer Choice
by TDSP Area

AEP-TCC AEP-TNC CenterPoint Oncor

O Number of REPs B Number of Products




Advanced Meters Promote Innovation

* Encourage new product offerings by

REPS, suc

N as In-home monitors

= Allow faster service connections,
disconnections, and meter readings

* Provide readily-available
Information about market
conditions and system reliability to
market participants

* Promote demand response and
energy efficiency




Incent investment in infrastructure

* Investment since the opening of retail and
wholesale markets: $20-25 Billion!

* Increased investment Iin generation sources
other than natural gas, such as wind and
coal, with nuclear also under consideration
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